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ART OI' ARCHITECTURE

Continuity without compromise 92

BLenninglon College’s trim mew ULbrary by Pietro Belluschi suggests that modern
architecture can fit comfortably into a traditional New England setting.

Citizenship in building 938

The headgquarters Architect Albert Kahn designed for the National Bank of
Detroivt serves as a visual limk between midtown and the rwer front.

Flying fir for a fair 102

Seven wooden shells form a display pavilion for Oregon forest products.

Squaw Valley’s Olympic tent 104

At the focal point of California’s winter Olympics scene 18 a $3-million “big top,”
engineered to span 300 feet despite the Sierra’s heavy snows.
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Alvar Aalto—F'inn without borders 116

M;' 5 NeWS From the Helsinki office of one of Finland’s great cultural heroes a character-
istic brand of humanism is being exported to the world.

bt Medical center for Free Berlin 132

49 PI‘OjeCtS A milestone in health care, produced by German-American cooperation.
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55 Products
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CITIES

Mount Clemens’ boot-strap renewal 124

For siw wyears, this small town has pushed a program of reform and renewal.
144 Ideas Vg | e e S el |
Now the results are showing up in a series of wvisible burlding projects.

157 Abroad Mount Clemens fresh-start housing 127
I 163 BOOkS In contrast to the tired clichés of the typical public housing program, this project

pioneers good design and a scattered site policy.

169 HEXcerpts
BUSINESS OF BUILDING

219 FKForum a s : S
Building’s soaring statistics 107

A portfolio of charts tracing the growing vmportance of construction wn the U.S.

economy and the expanding volume of building activity of all kwnds.
Cover: Design by Ray Komai,

based on construction volume

forecast (story, page 113). Building in the sixties: a $670-billion boom 113
990 Bl oSl sl el oton: and During the next decade construction expenditures will exceed the total of the past

advertising data. 35 wyears, including the booming late twenties—a FORUM forecast.
216 Advertiging index.
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The grace of Rome’'s giant Sports Palace evolves from sophisticated prefabricalion



